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1. MESSENGER

You, as a dentist or dental hygienist,
can act as the messenger.

Be credible, empathetic, and trustworthy to
EsTARL'SH EFFECTWVE CommuNICAToN,
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CREDWPLE EMPATHETC EFFECTIWVE CommunNiCATION
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2. ENVIRONMENT

Create a WELCoMmING AND NoN-|JUPEMENTAL
environment.

Actively listen to your patient’'s concerns. A collaborative
approach empowers them.
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UNDERSTANDING PATIENTS ExP|oRE THER kNoW|EDGE Co| |ARORATWE APPROACH
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3. GUIDANCE

Use defaults to nudge patients to
REMAIN 1N THE _6HT DRECTION.

For instance, recommend regular preventive
measures and visits fo oral health providers.
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REGV|AR PREVENTWE MEASURES
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RGHT PweECToN Visi[s To AN oRAL HEALTH PROVIDER
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4. EMPHASIZE

Make prevention and treatment of gum problems
more salient by using visuals, demonstrations,
and clear, easy-to-understand explanations.

SHoW Your PATIENTS WHAT 6UuMm PROR|EMS |ook WKkE
AND How THEY CAN PRo6GRESS.
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VISUA|S DEMONSTRATIONS EASY % C|EAR ExP|lANATIONS
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5. MOTIVATION

Motivate your patients WiTH iNForMATIoN THAT PREPARES
them for discussions about gum problem prevention.

Share educational materials, videos, or success stories from
other patients who have successfully prevented

gum problems.

EDUVCATONAL MATERALS VD Eog SUCCESS sToRrES
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6. APPEAL

Appeal to A PATIENT'S EMmoTioNS by highlighting the discomfort,
irrifation and possible bad breath caused by gum problems and
the inconvenience of their treatments, compared to prevention.

Also, EMPHASZE THE RELEF AN SATISEACTION THAT ComE WiTH
A HEALTHY smilE.
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PATVENT's EMofioNS DisComEorT REL'EF «sATisFACTIoN
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Leverage social NOrmMs to INFLVENCE PATIENT PEHAVIOUR,

For example, you can mention the prevalence of gum
problems in your patient’'s age group and stress the
\ \ \ importance of a healthy life style.
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PATENT PEHAVIOVR GUM PROPLEMS RPEGVU|AR CHECK-UPS
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8. COMMITMENT

Encourage patients to commit to preventive
measures and treatment plans.

Have your patients verbally, or in writing confirm
their COMMITMENT and SET SPECIFIC GoALS.
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VERFPALLY IN weiiINe SE[ sPECIFiC GoA|S
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9.INCENTIVES

Provide your patients with iIncentives to Me[WATE THEM
to follow preventive measures and freatment plans.

These incentives could include, verbal praise, rewards
@

and lead to future cost savings.
oLt

(osT sSAVINGS REWARDS VERPAL PRAISE
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10. SELF-ESTEEM

Appeal to patients’ self-esteem.

Explain fo your patients how maintaining good oral
hygiene and preventing gum problems can PoosT THER

SELF-CoNFIPENCE and oVERALL WELL-PEING,
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SELF-CoNFIDENCE HEALTHY smilE WELL-PEING
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